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INTRODUCTION
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The utilization of narrative and graphic design is an effective way to captivate a designated demographic, drive brand awareness, and create an experience

for consumers. When combined with metaphor, expression and motion graphics the narrative comes to life, through its implied movements, visuals,

music, typography and tone. These visualizations evoke a perceived physical or emotional experience fostering a connection to be made between the

audience and the brand. The elements of design associated with narrative, create a meaningful and impactful relationship through which the influential

power of storytelling thrives.

In today’s technologically driven society and culture, consumers

are constantly exposed to videos, and imagery. This digital age is
encapsulating by a new form of “web [that] demands the story come
alive, that it move and morph and twist and turn and open up video
windows and audio players left and right. The public is now getting used
to an interactive experience that has never before existed” (Eskilson
397). Due to constantly evolving technology strong, impactful imagery
that captivates, involves, and connects with an audience is vital. The
influential power of a narrative paired with the visual aesthetics of
metaphor, expression, and motion graphics combines to drive a message

to the viewer.

The implied movement, and visuals utilized through metaphor and motion
graphics design, resonates deep within its audience due to its memorable,

time sequenced visualizations. As the design unfolds it expresses a story

connecting the viewer and expressing a narrative, thus allowing the viewer
to make their own connections with the brand. This formed relationship

is the driving force behind brand awareness and it begins with the
successful transfer of a narrative to the consumer. Technology drives this
connection and campaign as it aids in allowing the content to be shared
with a wider audience. Metaphor of motion graphics, implied used of

movement

In a technology driven world, designers must create experiences that
intrigue their viewers, while still communicating their story. Effectively
utilizing design aesthetics with an impactful narrative allows brands to
connect with their consumers and make a lasting impression. Metaphor,
motion graphics, and expression can be combined to bring a narrative to
life and create a memorable and impactful experience that visualizes the

brand’s message.



THE PROBLEM

The use of movement is useful within the graphic design and motion graphics realms through visuals, but it is also prominent
within the techniques of dance therapy. As a healing technique, dance therapy utilizes motion as a coping method for

those that are dealing with pain, and sickness associated with harsh cancer treatments . When motion graphics design,
narrative, metaphor and expression are intertwined with the principles set forth by dance therapy, a narrative can visually

be expressed through storytelling.

Dreéa’s Dream is a dance therapy/expressive movement program for children with cancer and special needs funded by The
Andréa Rizzo Foundation. As a whole Dréa’s Dream and the Andréa Rizzo Foundation lack a cohesive brand that is up

to date with current design standards and trends. The overall design aesthetic features clunky, stylized imagery with no
predominant way of promoting their cause. The present target market reaches a small dance oriented community with no
implemented plans for expansion. This current market has a basic knowledge of dance therapy and its methods, however
the cumulative consumer lack of knowledge on the subject matter further drives the need for an awareness campaign.
Therefore Dréa’s Dream and the Andréa Rizzo Foundation needs to institute a well designed and updated brand aesthetic
that increases traffic to their website, widens their demographic, and gains recognition as well as fundraising opportunities

for their cause.

THE SOLUTION

Dréa’s Dream and the Andréa Rizzo Foundation will undergo a full rebrand, including a new logo, business papers, and
responsive website. In addition to their rebrand, an awareness campaign will be implemented that features a motion
graphics public service announcement, a collaboration with Rhode Island based jewelry retailers Alex & Ani, and
advertisements utilizing the updated brand aesthetic. Through their brand elements and awareness campaign Dréa’s Dream
strives to broaden their target market to reach parents that have an emotional connection to the organization and the
means to participate financially. In addition to parents, the target market reach should be extended to get young adults and

children involved through volunteer efforts and word of mouth marketing.



OREAM

Andréa Rizzo was a pediatric cancer survivor, a Salve Regina graduate and a loving daughter.
She studied to become a special education teacher, and was furthering her stuides at New York
University, in hopes of becoming a dance therapist, when her life was tragically cut short at the
hands of a drunk driver. Dréa’s dream was to create a dance, movement therapy program that

would help both pediatric cancer patients as well as special education students.
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WHAT IS DANCE/MOVEMENT THERAPY?

The American Dance Therapy Association defines dance/movement therapy as: “the psychotherapeutic use of movement
as a process which furthers the emotional, social, cognitive, and physical integration of the individual.” Dance therapists are
dancers who are trained in both dance therapy and counseling or psychotherapy. They work in a wide variety of settings, such
as psychiatric and medical hospitals, rehabilitation centers and nursing homes, community mental health agencies, schools

and special education settings, wellness centers and private practice.

OUR MISSION

The Andréa Rizzo Foundation will raise funds to help children with cancer and special needs, fostering Andréa’s dreams of
providing dance therapy to children with cancer and special education needs. A non-profit corporation, the foundation is
dedicated to the growth and success of Dréa’s Dream, a dance therapy/expressive movement program for pediatric and
young adult populations in hospitals, special education classrooms and medical settings throughout the country. The Andréa
Rizzo Foundation is the only 501(c)(3) non profit organization in the United States that provides grants that directly funds
dance/movement therapy programming exclusively for children with cancer and special needs. Programs are led by registered
Dance/Movement Therapists (R-DMT and BC-DMT) . In addition, the foundation funds expressive movement programs for

the same pediatric population under the direction of dance professionals of the highest caliber.



BRAND BRIEF

KEY SERVICES

The Andrea Rizzo Foundation
Drea’s Dream

Workers for both organization

Participants

COMPETITIVE ADVANTAGE

+ Exclusively for children with cancer and special needs.

* Helps children combat pain, and further express their feelings
* Only non profit organization in the United States that provides
grants that directly fund dance/movement therapy programming
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Dance movement therapy treatment
Healing through dance
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KEY STAKEHOLDERS ¢ OREAS

¢ VISION/MISSION

OREAM

s
The American Dance Therapy 7

ATTRIBUTES

* Healing

* Helping

* Movement
* Giving Back

+ Professional

The Andréa Rizzo Foundation will raise funds to help children with cancer and special needs, fostering Andréa’s dreams of
providing dance therapy to children with cancer and special education needs. A non-profit corporation, the Foundation is
dedicated to the growth and success of Dréa’s Dream, a dance therapy/expressive movement program for pediatric and

young adult populations in hospitals, special education classrooms and medical settings throughout the country.

/
A

TARGET MARKET

» Children/young adults to help spread the word for
the organization and volunteering

» Parents to connect on an emotional level, to help
spread the word for the organization and to donate

to the cause

KEY COMPETITORS

Autism Movement Therapy
Dancing Dreams
Hancock Center
ré(olkata Sanved
Simonton Center
St. Jude’s Research Hospital

The Cancer Cure Foundation

VALUE PROPOSITION

* Donation will go toward funding dance movement therapy
* Make a positive impact on the lives of pediatric cancer
patienets and special needs students

* Allows children to combat pain



CORE VALUES

HEALING
OPTIMISM
ENGAGEMENT
EMPATHY




DESIGN MATRIX
DESIGN TRENDS

Most of our competition is not up to date on

current design trends, such as a responsive website.

COMPETITORS

Autism Movement Therapy
Dancing Dreams

Hancock Center

Kolkata Sanved

Simonton Center

St. Jude’s Research Hospital
The Cancer Cure Foundation
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Global

DESIGN MATRIX
Li. Jude Children’s
Research Hospital
St. Jude Childrens g
D E S I G N & TA R G ET /&ﬁmrch Hospital
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LOGO SKETCHES
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LOGO EXPLORATIONS
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% DREAS
¢, OREAM

HEALING THROUGH DANCE

ANDREA
R!ZZO

the andrea rizzo
FOUNDATION

—

ndrea
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Pediatric Cancer Impkied motion of

Awareness Ribbon dancer’s silhouette



LOGO BEFORE & AFTER
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DESIGN SPECS

2x

_HEALING THROUGH DANCE

2x

2x

YELLOWJACKET

ABCDEFGHIIJKLM
NOPRRSTUVWXY:2
/234567890

2x

2x

é the andrearizzo
Y COUNDATION

2x

2x

NEUTON

AaBbCcDdEeFf Gg HhIiJj Kk L1 Mm
NnOoPpQqRrSsTtUuVvWw Xx Yy Zz
123456789




LOGO DOS

Do change the color of the type for both logos to white
when placed on a dark backgound

Do place logos on top of featured imagery within the top

or bottom corner

HEALING THROUGH DANCE

#%p. the andréarizzo
W FOUNDATION

%
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LOGO DO NOTS

1. Do not change the logo orientation.

2. Do not add extraneous effects to the logo. This
includes but is not limited to: drop shadows, bevel and

embossing, and gradients.
3. Do not change the logo colors.

4. Do not make alterations or substitutions to the words

or colors contained in the logo.
5. Do not scale the logo unproportionely.

6. Do not use the logo as a repetitive pattern.

REAM

HEALING THROUGH DANCE
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COLOR PALETTE

The color palette was inspired by the gold pediatric cancer
awareness ribbon, ballet slippers, and existing colors from

the brand.

26790 0 4537 0 31 012 0 95 84 48 58
CMY K CMYK CMYK C MY K
251 231 83 247 161 146 171 272 226 14 30 56
R G B R G B R G B R G B
#fb3753 H#£7a192 Habdee2 #0ele38
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BRAND ELEMENTS

The ribbon and watercolors within the logo can be

utilized as brand elements.
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WEB EXPLORATION

29



RESPONSIVE WEBSITE
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WEB BEFORE & AFTER
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The Andréa Rizzo
Foundation
~ Dréa’s Dream ~

Our Sponsors
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Copyright & 2015 The Andréa Rizzo Foundetion & Dréa's Dream. All righits reserved. Contect Lis  Emall Log-in

THE DREAM
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THE EVENTS
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THE SPONSORS
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. DREAS
OREAM The Dream

The Events The Programs Get Involved Goet In Touch ®EE

THE DREAM

Dréa’s dream is to create dance therapy/exp

programs for children with cancer and special needs funded by
The Andréa Rizzo Foundation.

THE EVENTS

Events are held tlmughout the United States, in the of
formal galas, benefit dance performances, and walks.

&

OREAM HELP GIVE

THE SPONSORS

Qur sponsors support the Andréa Rizzo Foundation
through contributions in dance wear and promotions.

THE PROGRAMS

Our programs take place in a variety of settings, such as

psyct and

Is, rehabilitation centers,
schools and special education settings.

© Al nghts rraerved ta The Andris Rizs
Feundstion snd Drés's Draam
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WEB - EVENTS PAGE

866
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/ DREAS
. DREAM
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i Dréa's Dream

MARCH

MARCH
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The Dream The Events The Programs Get Involved Get In Touch

WALK FOR THE CHILDREN

ALL
UPCOMING
PAST
ANMUAL
CATEGORIES

The ldth Annusal Walk for the Chidiren, shich wil be hed in MNawport long ity besutiful and hiatoric

CEF Walk. Thes 2.5 mils strol slong the soenic CEF Walk everlecking Narragsnstt Bay with Dince Benafit Parformanca

Purformantas bofers and aftor wall: Kid 2 one, FREE Bon ard Jorry's lew Croam and mars. G

Thes walk bersefits childs + und el & ot the Hasbra Chldren's Hepital and kacal fiaae

publc schoal. It baging and ends en the compus of Salva Reging Univercity, it the Redgers Recraation Walks

Canter,

THE DREA'S DREAM GALA

Tha Fifth finnual Gals was haid 82 tha Ednon Theatrs on the campus of Washington Univensity. &

wondielul wvering wit e with by Pazaas Farl The Big Muddy Danca
Company, Ashlsyians Dincs Compiny, nd Omar Oliiay, slong with 1 tent suction hald in the lobby.

Shared Procosds frem the Gels benefited Dires's Drasm, & dance thavapy and supressive movement
program for chidun with eancar ind specal needs, estiblithed in My of 2012 st Cardwnil Clannon
Childraris hanpital, ax well m halp support and fund Pararr Parformars.
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WEB - PROGRAMS PAGE

. e @ * Dréa's Dream 4
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DREAS
AKEAﬂ The Dream The Events The pmgmma Gat Invelved

whagnia Frsmd

PROGRAM LOCATIONS

[Dréa's Dream institutes dance therapy programs seross the United Seates. They work
in 8 wids varioty of sattings, such as prychistric and medical hoapetals, rahabifitation
«antara and nirsing home, sommaunity mental haalth agenciss. schocls and special
wdusation settings, wellneis contars and private practics.

MEET OUR DANCE THERAPISTS

Dvin's Draarm daeen thorspy progiaent e fundod by the Andris Rirss Foundali
T A s 5510 A Fatiaad i, Kkl opitied okranr pakianal

e e

ifer Whitley Heidi Fledderjohn Lisa Troisi Katie Bohn

R-DMT, PLPC, M.Ed. A

MA, BC-DMT M, LPC, R-DMT,RYT 3 -
Lori Baudine r..0, sc.omr

@ @ @ Mattel Children's @

Haspital UCLA

Get In Touch

Rosana Hernandez

P®®

ifer Whitley

Jean Console
Ma, R-DMT, CP

®

MEET OUR DANCE THERAPISTS

Dreals Drwam dince theragy prograrmi aré funded by the Andés Rizo Foundition.
Our dance therapiits ace educated and focuind on haling pediative cancer patients.
and gpecial aducation dtudenti.

Heidi Fledderjohn Lisa Treisi

MA, BC-DMT MA, LPC, R-DMT, RYT

Martel Childrens

@ @ Hespital UCLA

Childran: Hozoital LA

Lori Baudino Psy.D., BC-DMT

She received her doctorate in Clinical Psychology and her
Masters in Dance/Movement Therapy. Dr. Baudine worked
extensively in psychiatric hospitals with adolescent and adult
pepulations, rehabilitation for pain management, and
suppaort groups for families. Dr. Baudine hes specialized in
supervising, facilitating, and providing treatment for

children with special needs and their families.



WEB - DONATION PAGE

@066 e

i Dréa's Dream

« > C =
2
< DREAS
ef‘Ef.‘.“ The Dream The Events The Programs Get Involved Get In Touch ORONS)
)
Make a Donation
Contribution Amount® g O ("} .& T

E-mail Address™ & - ,c

‘ ot lbe ant by aiial Wo ol et share ysor erial b o parsonalinh i s 2 ot
ekt
RE The Dream The Events The Programs Got Involved Get In Touch (ORORO)
Name & Address s e e ¢
L]
First Name®
Last Name"

Make a Donation
Billing Name & Address

Billing Address is sama as above

Company/School Name (if applicable)

Country® Enter the fimt 63 1o O a4 1R 0 Qe g, el thek B, e P this 4
Expiration Date
Street Address®
Bdllmg First Mame
City*
Billing Last Name
Postal Code"
Street Address
State®
City
Phone"
Country
= Statef Prevince
Payment thlons
Payment Methed"
Cradit Card PayPal Pastal Code

Hote: Yiew matirse bcraibt aard Fad rociarving contrbatiini.
We can cnly procece danatiame of les thas §5 vis PaPal

‘Wauld you like to receive o-mail updates?

Credit Card Information

Card Type
Card Number
Sacurity Coda

Unialky o ot 34 deta e ther s st arwa s the back ot card.
Expiration Data
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MOBILE SCREENS

*e80D VIRGIN =

4:21 PM

dreasdream.org

oo VIRGIN = 421 PM

dreasdream.org

THE DREAM
THE EVENTS
THE PROGRAMS
GET INVOLVED
GET IN TOUCH
DONATE

®®®
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BUSINESS PAPERS

Our business papers further convey the expressive
movement and fluidity of our overall brand aesthetics.
They feature our logo, contact information, as well as

aspects from our IOgO.

* DREAS
£ OREAM

W NEACIG PRty bagis

1 East Granh Ried
Ohdhstomn, RI G281

@ 400-957. 2423 . nfolEdromidraamong @ d ewndewainorg
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Dina's Diewaen:
10 Ean Brach Hosd

Charlascomn, 102813

Susan Rizzo Vincent
Fousder 8§ CEO

g?




MERCHANDISE

Our t-shirts and tank tops feature our logo and a tie
dye watercolor effect that further represents our brand
aestheric. They can be utilized for events, dance shows,

and to be sold to support the cause.

DREAS
DREAM

HEALING THRoUGH DANCE
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PRINT AD

This ad would be featured in Salve Regina University’s
monthly magazine. It would communicate our message
and would focus on increasing awareness as well as

volunteers for the organization.

BECAUSE

DANE

CAN HELP HEAIt‘
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PRINT AD

This ad would be featured in Family First magazine

to reach our other target market of mothers and
parents that have the financial means to donate to the
organziation. It also strives to showcase the second side
of our cause which is to bring healing to special needs

classrooms.

BECAUSE

. HEALING

_ CAN BE BROUGHT
CLASSROOMS

#DREASDREAM







PRINT AD

This ad would be featured in Woman’s Day to also target
parents and mothers that have an emotional, empathetic

connection to the cause.

ECAU ﬂ

START WITH DANC
LY
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ALEX AND ANI

Charity by design empowers a multitude of non-profit
organizations on an international, national, and local level, as it
works to bring the power of positive energy where it’s needed
most. From small foundations to national associations, charity
by design supports causes by building brand awareness. Charity
by design believes in the power of giving and the power of

working together to provide an outlet for positive change.

Charity by design supports philanthropy in a variety of

ways. From donations and in-store events to the creation of

symbolic, creative designs, charity by design is spreading the

power of positive energy. By allowing consumers to enter the
charitable world with their purchases, alex and ani is inspiring

consciousness.

% ALEX AND ANI

CH/%(RITY
DESIGN

(+) ENERGY

CH%RITY '
DESIGN

Alex and Ani will donate 20% of the purchase price® from the Dancer Charm, with a minimum

donation of $20,000 to The Andréa Rizzo Foundation, to provide effective means for Dréa’s Dream

and dance/movement therapy for children with pediatric cancer and special needs.
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PRODUCT TAG

All Alex and Ani bangles come with a black product tag
that features the Alex and Ani logo, a silhouette of the
featured design on the front. Also on the back of the tag
there is a short blurb that explains the purpose behind the
design and the bracelet.

jF ALEX AND ANI
(+) ENERGY

DANCER
DREAM | HOPE | SPIRIT

49

Every year about 13,500 children are diagnosed
with cancer. Dréa’s Dream is a dance therapy
program that helps children fighting cancer
cope and heal from their physical and emotional
traumas. Let your heart move your feet with the
Dancer Charm, and let it be a reminder of the
beauty, grace and strength of a dancer.

20% of all sales from the Dancer Charm will
go directly to Dréa’s Dream and the Andréa
Rizzo Foundation to help heal pediatric
cancer patients and special needs children
through dance.

CHAQlTY MADE IN AMERICA WITH LOVE © a
DES.J|GN WWW.ALEXANDANLCOM




DANCER BANGLES

The dancer bangle features the Dréa’s Dream logo to
connect to both the organization it supports as well as
movement and dance in general. Through the Charity by
Design association 20% of the proceeds from this product

will go back to Dréa’s Dream.
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